
Win-Win: 

Help sales folk meet their targets AND 

implement your corporate social marketing 

strategy

Nick Taylor

Nick.taylor@emerson.com

@NickaTaylor

www.linkedin.com/in/nickataylor

http://www.linkedin.com/in/nickataylor


My Promise Today

ÅShare a little about my world

ÅExplain what we hoped to achieve

ÅTell you about what we did & what we learnt along the way 

ÅTalk briefly about the processes; how we manage & measure

ÅShare what we achieved

ÅLeave you with 10 commandments by way of a summary
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my world
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How We Help Our Customers
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$100 $50M



Emersonôs People
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B2B = People to People



We Are Missing Out on the Conversation 
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ñOf All the Information You Paid Attention to During Your Purchase, What 

Percentage Came from Each of the Following Sources?ò 

1 2 3 4

n= 545   Source: 2012 CEB B2B Customer Survey



Building Emersonôs problem 

solving reputation by increasing 

the visibility of our experts and 

technologies.

Emerson Automation Solutions 

Strategic Direction

Organization

Expertise Technology

Problem 

solving



Letôs Launch a Social Marketing Programme!!

99



Research Lab

Learn in Safety



European Social Expert Programme
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200 Invited to Join
Å Recommendations

Å Talent Spotting

Å Jobs roles that matched



Face to Face Training?
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200 people

Lisbon to Vladivostok

é..

$$$$$$$$$$$$



Self Paced On-Line Training?
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9 Hours of Narrated PowerPoint



Blank page



Why Training
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Training Webinars

ÅHow to Use LinkedIn

ÅWhy Use LinkedIn

ÅArticle Publishing Deep Dive

ÅLinkedIn for Managers of Sales People

ÅSkills Workout

ÅLinkedIn for HR
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20 Minutes

Å Light

Å Informal

Å Slides & Live Demo



20 Minute Training Webinar

Why Use LinkedIn?


